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CONCEPT

“I was driving in my car and came
across a penny. | looked at it to see it
was from 1900. This made me wonder
what this coin has been through in or-
der to show up in my car over 100 years
later. | couldn’t stop thinking about it..
Who touched it, spent it, and what this
coin had witnessed. It made me imag-
ine what if the coin had eyes to see the
environment.. What did it see through
the years?!
| got in deeper and deeper thoughts
P which lead to the idea of the movie,

o =,

Money Trail.. Where we follow a $100

bill and get exposed to 3 different char-

acters and experience their lives while
they are holding onto the $100 bill..”
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CREATOR

WRITERS

WRITTEN BY:

COWRITER

RHC PRODUCTIONS
COPYRIGHT REGISTERED
PAu 3-931-293 JULY 2018
WGAW REGISTERED
SCREENPLAY #1957236




E lliOt Carter

acter ha'ving' the‘l_-'langover type
Comedy experience. The goal is
to create a top quality feature
film brand that offers watchers

unforgettable content, story, and

entertainment that has an ending o e TN T i LT

better off than those who take short cuts.
Dream Talent For Roles Will Smith, Leonarde
tivation, integrity, and honesty. DiCaprio, Brad Pitt, Matt Damon, Tom Cruise.

positive message to promote mo-




Mike Schumer Emma Duncan

ing the American Dream. reliable in this world is the almighty dollar.
Dbream Talent For Role: Jason Statham, Dwayne Dream Talent For Roles Jessica Alba, Julia Roberts,
Johnsomn, Vin Diesel, Bruce Willfs, Vinnie Jones Natalie Portman, Micele Kidman, Jennifer Anistomn
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The time is present and the movie starts
off with fast edits, time lapse, and slow
motions of a $100 bill with a G/E logo be-
ing spent in different locations, from The
Alley in Los Angeles, to a business in New
York, Miami, Chicago, back down to Vegas.
The Last location is at the Casino with a
90-year-old man Elliot Carter, cashing in
his winnings. We notice a G/E logo on one
of the hundreds as the cashier is counting
the money. He is escorted out with secu-
rity and drives home. As Elliot watches TV
in his mansion, his grandkids are bored
and ask him for some money to go out.
He pulls out the cash from his wallet and
notices for the first time a G/E written on
an old beat up $100 bill. He is shocked to
see the lettering. He immediately pulls up
his shirtsleeve and stares at the bill for a
few moments. He looks down and we see
he has the same G/E logo tattooed on
his inner wrist. Shocked, he can’t help to
stop his thoughts and wonders in awe. His
grandchildren see his reaction and ask him
what is going on? So he starts to explain.



The Scene cuts back 60 years. We see 30-year-
old Elliot running late to work. He arrives a few
minutes late and his Boss, a nasty character,
tells him he is at risk of getting fired. Elliot is
going through financial hardship, he works
full-time at the U.S. Bureau of Engraving and
Printing to help his widowed sick Mother. Mon-
ey is being pressed. We see a glimpse in how
money is made. Elliot is working hard. Where
most people would be super upset, Elliot is
holding it together. He is forced to work over-
time because of his financial struggles. One
day, Elliot finds his best friend who is also his
manager stealing freshly pressed money. His
friend tries to help Elliot by offering him the
money he needs to help his Mother. He rejects
the money because of his core values. He is
so frustrated to know he works so hard and
his friend who slacks off is so well off without
effort. He stays positive and his mindset and
attitude gets him a promotion and $100 Cash
Bonus. He grabs the bill and writes G/E on it.
Later on that day Elliot gets off work and goes
to a local tattoo parlor. He gets the tattoo G/E
written on his inner wrist and explains to the
tattoo artist the meaning of G/E (God/Every-
thing). It’s a reminder for himself to keep his
values. The kids interfere grandpa’s story,
they are super impressed but are also anxious
to leave to the movies to meet their friends.
They tell Grandpa Elliot they want to know
the full details when they get back. Elliot gives
them money and they are all on their way.

Later that night, Elliot is in bed falling a
sleep and he notices the $100 on the night-
stand with other loose change. He picks up
the $100 and stares at it in deep thought. He
falls asleep holding onto the bill. As soon as
his eyes close we start to follow the bill on a
30 years time lapse of fast transactions from
where Elliot spent it last at the tattoo shop, to
the drug dealer, to a sitting safe, to a robbing
bum, to the grocery store, (More Transactions)
and finally to 1990’s at an ATM Machine where
Michael is pulling out $300, one in which is the
$100 with the G/E logo.







scratch free wnth both the monéy and the

products.

This scene is so action packed an intense
that Elliot wakes up from his dream. We
notice he is still holding the $100. Not all
the way awake, Elliot realizes it was just a
dream and falls back to sleep.

greener

As soon as his eyes close we start to fol-
low the bill on a 10 years time lapse of fast

transactions from where Michael spent it
last at a Local club, to the Mall, to a Baby
sitter, to a restaurant, to a hotel, to the
Gas Station, (More Transactions) and fi-
nally to 2000’s at an ATM Machine where
Emma Duncan is pulling out the maximum
$1000, which one of the $100s is the bill
with the G/E logo.




HE TROIL GONTIHUES

PROMBLEM 2

DRAMA MEET$S
LAVISHLIFESTYLE

Emma is a corrupt President at a Bank Firm involved

in all sorts of high level financial fraud. She has figured
out how to make endless money from pulling money
from bank account to bank account and getting ap-
proved for high volume loans knowing she will never
pay the money back. She is a very stingy person who
doesn’t like to share knowledge or money. She treats
her employees like shit and is only concerned about
making money and spoiling herself rotten with the
most high-end materialistic things. We find out she had
a rough childhood, which lead her to have these hor-
rible characteristics. We see her take advantage of the
financial system glitch and loop it over and over again.
She is very successful and lives a lavish life style again

with no immediate Karma exposed.
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name and they find unbelievable results. He I:as sudden flash back
of his first dream with Michael who sold drugs at the club. He re-
members a flyer that had the club name which flashes into his vi-
sion. He snaps out of it and continues to search on google. He can’t
find Michael’s number anywhere, but does come across a number

for his son.

He callsimmediately. The worker, Johnathon, who is Michael’s Son,
explains that his dad passed away. Elliot tries to figure out what hap-
pened. Johnathon, explains in more details that his Dad and Mom
were murdered by Big E’s Gang. He followed a Money Trail that lead
him to insanity. All the medication in the world couldn’t save him

from the greed that took over his mind, body, and soul.
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Elliot explains to his Grand-
kids that he stuck to his
positive beliefs and lived
an honest pure life a.k.a.
God Over Everything. After
working many irregular jobs,
he saved enough money to
invest into real estate where
he received his major finan-
cial break. Looking back
at the $100 bill, he realizes
everyone is guaranteed a
past and the future lies in

the actions of your past.

bl

THE END..



The City Council of the City of Corona, California
is proud to recognize and congratulate

° Al Ghassemzadeh

The Shops at Dos Lagos/RHC Productions
for being recognized by the
Corona Chamber of Commerce
with the coveted

“Corona’s 40 Under 40 Award”

WHEREAS, the Corona Chamber of Commerce recognizes young emerging and
established leaders in the greater Corona area, highlighting and featuring
entrepreneurs and civic leaders across many industries and professions. These
individuals provide employment, impact on the community, and make a difference
in their respective fields of expertise; and

WHEREAS, Ali Ghassemzadeh is being recognized for being one of the best and
brightest in the region. Ali is an exemplary leader in our community who has set the
standard for excellence through his service, dedication, and commitment.

NOW, THEREFORE, I, KAREN SPIEGEL, on behalf of the City Council, do
hereby acknowledge Ali Ghassemzadeh for his outstanding achievements and for
being recognized by the Corona Chamber of Commerce for “Corona’s 40 Under 40

Award " and for his outstanding leadership in our community.

PRESENTED this 27" day of April 2018.

CITY OF CORONA

RHC Productions is a multi-award winning full-service production company that offers solu-
tions for all Content Creation, Media, Marketing, Print, & Event needs. RHC’s expertise and

reputable reputation of offering clients the highest quality work within budget has lead to ex-

clusive contracts handling creative direction, content creation, and marketing solutions for

small businesses to billion dollar companies. RHC is immensely resourceful and equipped with
a wide array of top industry gear, cameras, lighting, editing suites, and audio equipment to
serve any type of media project including feature films. RHC has recently been recognized &
awarded 6 times by CA Congress, CA Assembly, Corona City Council, Corona Mayor, and Cham-
ber of Commerce. RHC has created hundreds of commercials for high end brands including a
commercial for Starlight Cinemas that plays in all their theaters everyday before each movie.
Creating their first actual DCP file from scratch gave the company the experience and motiva-

tion to break into the movie industry. Their work can already be seen on the big screen.



ALIWOOD

CEO / PRESIDENT
Awarded Top 40 Under 40 in the
City of Corona by the Mayor 2018.
Ali is known for his entrepreneur-
ial skills, leadership, drive, work
ethic, and ability to manage, pro-

duce, & direct.
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MELISSA

Exec. Producer / Project Manager
Melissa’s has brought many proj-
ects to frution. Her ability to con-
nect, bring the right assests, and
manage a team has increased rev-
enues by 150% for projects direct-

ly under her management.
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IAN HUSSEY

Director of Photography
lan has worked on everything
from high end commercials to
music videos for world class top
selling Artist. His most recent proj-
ect was filming a documentary for

boxer Manny Pacquiao.

AN

RHCPRODUCTIONS.COM

RHC has recently been
recognized and awarded
six times by:

* CA Congress
* 2 x CA Assembly
*Corona City Council
*Corona Mayor

*Corona Chamber of Commerce

AR

“In recognition of Corona’s
best and brightest young
entreprenerus, leaders, and
healers, and to all you contrib-
ute to make the community a
better place.”

-Bobby Spiegel

President Chamber of Commber Corona

AR




Market Share for Each Genre 1995-2018

Rank Genre Movies Total Box Office Tickets Share
1 Adventure 1,005 $50,709,554,052 §,691,997,963 26.93%
2 Action 556 444,522 439 B4 6,418,501,534 20.08%
2 Drama 4,595 435,830, 797,517 5,557,246,438 16.16%
4 Comedy 2,230 $33,177,.307,B87 5,147,695,237 14.97%
5 ThrillerfSuspense 1,025 418,281 865,068 2,715,737,711 8.25%
& Horror 552 $10,868,928,283 1 601,573,897 4.90%
7 Romantic Comedy 574 $0,756,188,540 1,56856,079,153 4.42%
E Musical 54,211,594,934 557,137,535 1.90%
% Documentary 52,147 642,556 326,309,829 0.97%

10 Black Comedy 51,420,119,082 204 888,246 0.64%
11 Western £1,082,760,B06 149,766,402 0.49%
12 Concert/Performance $3B87,382,946 52,993,978 0.17%
13 Multiple Genres £30,056,564 3,676,146 0.01%
14 Reality $623,723 74,035 0.00%

Top-Grossing Production Methods 1995 to 2018

Movies Total Gross Average Gross Market Share
1 Live Action 13,102 $174,267,309,447 $13,300,817 78.60%
2 Animation/Live Action 194 $21,687,446,456 $111,790,961 9.78%
3 Digital Animation 299 $21,686,622,891 472,530,511 9.78%
4 Hand Animation 153 $3,129,251,143 $20,452,622 1.41%
5 Stop-Motion Animation 35 $657,242,693 $18,778,363 0.30%
6 Multiple Production Methods 21 $32,493,378 $1,547,304 0.01%
7 Rotoscoping 4 48,468,385 $2,117,096 0.00%

Top-Grossing Sources 1995 to 2018

Movies Total Gross Average Gross Market Share

1 Original Screenplay 7,050 $99,856,661 804 $14,164,066 45.04%
2 Based on Fiction Book/Short Story 1,586 $46,465,273,351 $23 386,412 20.96%
3 Based on Comic/Graphic Novel 213 $19,776,159,836 $92,845 821 B.92%
4 Remake 312 $11,738,249,353 $37,622 594 5.29%
5 Based on TV 214 $10,905,602,349 450,960,759 4,92%
£ Based on Real Life Events 2,862 $10,705,010,187 43,740,395 4.83%
7 Based on Factual Book/Article 220 56,466,929,103 $29,395,132 2.92%
B Spin-Off 35 $3,373,318,301 $06,380,523 1.52%
& Based on Folk Tale/Legend/Fairytale £2,925,5635,053 440,632,444 1.32%
10 Based on Pla §2,069,934,114 48,149,347 0.93%




DATA FROM www.the-numbers.com/market|/
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Although the number of ticket$
$old are not back to where they
were in 2002, we are $till
reaching record breacking Total
Box Office $ale$ due to the
increa$e in ticket prices.

. Total Inflation Average
Year Tickets Sald Total Box Office Adjusted Box Office Ticket Price

303,696,130 ; 3 $11,6594,154,291
3,348,258 $11,155,828,833 $11,5870,433
1,257,405,817 510,273,008,671 $11,278,920,158

(335,244,141 510,858,057,844 $12,013,019,541

1,418,567,388

1,221,585,651

511,164,224,654
$10,171,671,801
510,482,254,025

£5,914, 350,848

$12,580,787,520
$11,505,658,768
$11,917,084,700

$10,958, 556,531
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A great concept mixed in with the right
production team and talent is a strong
combination in creating a timeless
movie with great returns! Money Trail
shows the life of luxury in a one of kind
story that has the potential to humbly
repeat and exceed sales of movies such
as Vantage Point and The Wolf of Wall
Street. These types of movies can bring
in 3-4 times the intial investment while
creating an unforgetable experience for
the audience!

AN

~ LEONARDO DIiCAPRIO
sMARTIN SCORSESEncnse

THE WOLF |

> JORDAN BELFORT “*2TERENCE WINTER ™=
) DECEMBER 25 Tt

Movie: The Wolf of Wall $treet
Budget: $100 Million

Release date: December 25,2013 (USA)
Director: Martin Scorsese

Box office: 392 million USD

Screenplay: Terence Winter

Awards: Golden Globe Award for Best Actor -
Motion Picture Musical or Comedy, MORE
Box Office: $392 million

Movie: Vantage Point

Budget: $40 Million

Release Date: February 22,2008 (USA)
Director: Pete Travis

Screenplay: Barry Levy

Production: Original Film, Relativity Media
Box Office: $151.2 million

.CO0m

.com/MoneyTrail
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Flyers, Posters, Word of Mouth

Influencer Marketing:
Talent and Celebrity
Meet & Greets
Brand Integration Collaborations

Cause Marketing:
Education

Billboards:

Creative Marketing:




Production Budget Option$

$hown in Million$

$uper Indy Independent $tudio

JREAMS TO0 REALITY

Production Budget Level$

$tudio Budget- $20M
This budget will allow us to create the film with the exact
production staff and desired locations. We will bring on
emmy award winning production members and won’t have
to make any compromises from the original written script.

Dream Budget- $100M
This budget will allow us to create the film with the A-List tal-
ent we dreamed of. There will be no financial limitation from
the script, production, staff, and/or talent.




| Acet | caegoy [ Months | Total [ |
| 100 [Storyrights/Acquisitions [ license |  $25000] |
2.00 3 $15,000
3.00 $9,000
2.00 $5,000
5.00 $3,000

59,000
7.00 $12,000
| 800 [supervising Producer /UnitManager [ 3 | s |
| 900 |tineProducer/Accounting [ 3 |  sso00] |
|_10.00 |AsociateProducer/LocationManager [ 3 | o000 |
| 11.00_|office, Electricity, Internet | 3 [ so000] |
|_12.00 _|Other Bxpenses: Trvl, Food, Print, SuppliesBackUp | 3 | 36000l |

Total Cost of Preproduction $152,000

| Act | 000 category 0| | Total | |
13.00 $10,000
14.00  |Director Assistant $3,000

i IHIHHI

w |w

15.00 $3,000

16.00 $10,000

17.00 $4,000

18.00 $3,000

19.00 [Gaffer/Grip/Lighting ] 1 ] $5,000

20.00 $3,000
| 2100 [SoundEngineer 0000000 1 [ ssooo] |
|_2200 [producer | 1 [  ssooo] |
|_23.00 [SupervisingProducer | 1 | ssoo0] |
|_24.00 [tineProducer/Accountng | 1 [  ssoo0] |
|_25.00 |AsociateProducer | 1 [  ssoo0] |
| 2600 [productionAssistant | 1 | s3o00] |
|_27.00 [productionpssistant#a | 1 | ssoo0] |
|_28.00 [productionAssistant#3 | 1 [  s3o00] |
|_29.00 [productionpssistant#a | 1 |  s3o00] |
| 30.00 |Makeup/Hairtabour [ 1 [ ssoof |
| 3100 [Makeup/HairAssistantiabour | 1 [ szeo0] |
32.00 $2,000

33.00 $3,000

34.00 $3,000

35.00 $50,000

36.00 $50,000

37.00 |Contractor/Set Design $5,000

$3,000

|_39.00 [props/Stagedesign | 1 [ ¢woo000] |
Office, Electricity, Internet | 1 | s3] |
|_41.00 [BTsphotographer | 1 [ ssoo0] |
| 4700 fseewrity | 1 | s3o00] |
| 4800 fisurance 00000000 1 [ saooo] |
Camera Equipment, Drones, Steadicams, lens _—
50.00 |Talent, StuntCoordinatorsbxtras | 1 | $110000] |
L5200 _JOther Expenses:Trvl,Food, Print, SuppliesBackup | 1| $soo00l |

Total Cost of Pre production $522,000

i

| 5300 [oirectr 00000000 e [ $3000] 0|
| 54.00 [DirectorAssistant/ArtDesigner | 6 [ $18ooo] |
| 55.00 [Producer/ProductionAccountant | 6 [  sisooo] |

5600 editor ] 6 | sso000f |
|_57.00 [ColorCorrector/Special EffectsSupervisor | 6 [  $e0000] |
Sound Track Licensing, Mixing, Voice Overs, Music Supervisor n_
| 59.00 [StockFootagelicensng | 6 | $s3000] |
Office, Electricity, Internet | 6 | swgooo| |
L6100 _Other Bxpenses:Trvl Food Print, SuppliesBackup | 6 | s62000l |

Total Cost of Post Production $326,000
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Mi$$ing Piece$:

We are open to discuss a
fair structure that gauran-
tees the first money in will
be the first money out. The
percentage structure will be
based upon the risk, movie
budget, marketing budget,
distribution deal, loan and/or

investment amount.

Suirisir 8 547 A



Mi$Sing Piece$:

Distribution
Theaterical - Domestic / Global
Licensing

Profit Share

Digital Distribution:
TV, Cable, Pay Per View,
Netflicks, iTunes, Youtube,

and other platforms.
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RHC Production$
14071 Peyton Drive (997)
Chino Hill$, CA 91709

+1 909 999 STAR
+1 909 999 7827

info@rhcproductions.com

AT

“The difference

between an idea
and reality iS a
BEs

\".“\-




MONEY TRAIL INFO DECK
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RHC PRODUCTIONS

Copyright 2019

RHCproductions.com/MoneyTrail



